Zealand's export wine industry and has doubled from $10 million in 1996. It is made up of kiwifruit and other fresh produce, frozen vegetables, meat, wool, ice-cream and yoghurt, honey, jams and pickles. The main markets for New Zealand are Europe, Scandinavia and Japan. The organic sector is in the early years of commercialism. Ten years ago all organic growers were typified by their long hair, beards and Roman sandals. Most holdings were very small and they were making only a subsistence living . The last five years has seen the emergence of large commercial organic producers who produce volumes large enough to export. Some examples are :"Biofarm" of Palmerston North exporting dairy products; "Waitaki Apiaries" of Canterbury exporting organic honey to Scandinavia; "Only Organic" of Christchurch exporting organic baby food; "Heinz Wattie" exporting frozen foods; and, of course, Zespri International exporting kiwifruit. Now, the organic industry is expanding with the conversion of successful commercial farms, gardens and orchards. The next five years will see the organic sector's coming of age with the introduction of government regulations controlling the certification and labelling of organic products and a unified national body promoting New Zealand as a high integrity organic producer.
The rate of conversion to organic production is slow at present. Many factors need to come together for conventional producers to convert to organics. There is a clearlydefined demand pull for organic product with the dollar premiums of 20% in the market place being reflected back to kiwifruit producers as a 60% premium.
The question most often asked is "Can yield and quality be sustained?". A 1996 survey of the kiwifruit industry has shown that yields in organic cropping are 30% below yields from conventional production systems (Fairweather 1996) .
Perceptions of the culture of the organic industry are also a barrier. Many conventional growers feel the industry is radical, perhaps left wing and that they would not fit in or would not want to fit in.
In kiwifruit, the ability to produce a market acceptable product has been powerfully aided by the research and new technology produced by Hort Research. The knowledge they have contributed has provided the basis for pest monitoring, and for control of pests using non-toxic sprays. This has not only provided the necessary technology but has increased the credibility of organic husbandry and made producers more confident of making the conversion to organics.
Other crops are still facing the barrier of pest and disease control in order to meet export quarantine criteria. New Zealand's research fraternity has a vital role to play in enabling New Zealand producers to take the opportunity of supplying the rapidly growing and lucrative market for organic food. Keywords: organic production, trade, markets, industry
